
Why marketers 

should care 

about UX



It’s time for marketers to start thinking about UX. By applying 
the right research methods to the problems you’re trying to 
solve, you can pull out fantastic insights which you can use to 
build products and services that meet the needs of your users.

Thanks to the wealth of information about UX research that’s 
available online, not to mention the array of tools available, 
marketers can easily take advantage of powerful research 
methods to supercharge their marketing campaigns and their 
user insights.
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Where can UX help 

marketing?

Marketers can take 
advantage of UX practices 
to supercharge their own 

marketing workflows.
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Marketing is focused on identifying, predicting and satisfying 
customer needs. 

Although the language used is different, UX is 
focused on the same things. UX designers and 
marketers have the same end goal in mind; 
provide the best experience for users/customers.

SEO
UX and SEO are two peas in a pod. The two areas 
share concerns such as mobile site 
responsiveness, site speed and ease of 
navigation. Those same factors that Google 
considers when deciding where to position your 
website in search results are factors that UX 
researchers deal with on a daily basis. UX tools 
can help you to tackle these problems from 
another perspective and using different 
approaches.

Acquisition
Marketing departments obviously need to know 
who the customers of an organization are – and 
what they’re looking for. While marketers tend to 
rely on personas, UX methods can bring real 
people into the conversation, helping marketers 
understand their requirements. With this data, 
marketers can build campaigns to bring in not just 
users, but the right users.



Why marketers should care about UX 05

Digital marketing
Interacting with people through mobile devices, 
social media channels and search engines falls 
under the remit of the UX researcher. This is also 
the domain of the digital marketer. Growing 
acquisition, optimizing conversion flows and 
nurturing leads is what digital marketing is all 
about, and the tools and processes that UX 
researchers use to interact with users over these 
channels can be applied in the marketing space.

CX
Acronyms aside, Customer Experience (CX) has 
the most crossover with UX. Given that CX deals 
with the interaction between a customer and an 
organization over the course of their relationship, 
it’s easy to see why. A good user experience is 
essential to a good customer experience – it’s as 
simple as that.

Brand marketing
Brand marketing is all about promoting the 
products of an organization in a way that 
showcases the brand. UX methods and tools can 
be used to measure an audiences’ reception to 
brand assets.



How Optimal Workshop 

powers UX research

Just as marketers use various analytics, automation and 
optimization tools to do their jobs, UX researchers deploy a 
number of different UX tools. 

Typically, UX tools are used to execute various 
research methods or support research processes 
in other ways. Here are a few examples of Optimal 
Workshop’s powerful UX tools, and the methods 
they use.

OptimalSort
OptimalSort, using a method called card sorting, 
can help you discover how people understand and 
categorize information. You can use it to figure out 
how to arrange the landing pages on your website 
or how to group items in your online store.

Treejack
Treejack, using a method called tree testing, can 
help you work out the findability of topics on a 
website. Treejack helps you to identify and fix 
bottlenecks in your navigation so people can find 
what they’re looking for.

Reframer
Reframer is a qualitative research method that 
houses all your data and insights in one place. It 
can be used for usability testing, interviewing and 
note-taking. Adding tags and themes to your 
notes, as well as the powerful affinity mapping and 
theme builder analysis functionalities, makes it 
easy to uncover key findings to share with 
stakeholders.

Chalkmark
Chalkmark, using a method called first-click 
testing, helps you understand where on an 
interface people would click first to complete a 
task, giving you the insights you need to create 
interfaces that people will understand straight 
away. You can learn how people expect to find 
what they’re looking for, so you can make sure 
you’re hitting the mark.

Why marketers should care about UX 0606



Practical exercises 

for marketers

Now that we’ve taken a look at some of the different ways UX 
research methods can be used to help marketers, it’s time to 
take these methods for a spin. We’ve come up with 3 exercises 
(actions) that you can use to really see the value of a user-
focused approach.

Action: Run a card sort
What is it?

Card sorting is a user research technique that can 
help you discover how people understand and 
categorize information. In a card sort, participants 
sort cards containing different items into groups. 
You can use the results of a card sort to figure out 
how to group and label the information on your 
website in a way that makes the most sense to 
your audience.

Card sorting has many applications. It’s as useful 
for figuring out how content should be grouped on 
a website or in an app as it is for figuring out how 
to arrange the items in a retail store.

Idea

If you’re about to build a new website, use card 
sorting to see how your audience thinks the 
information should be grouped.

Try card sorting with OptimalSort
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https://www.optimalworkshop.com/optimalsort/?utm_source=pdf_download&utm_medium=guide&utm_campaign=marketing_ux&utm_content=try-card-sorting


Action:  
Run a first-click test
What is it?

First-click testing is a usability technique that can 
show you what people click on first in a user 
interface when they’re trying to complete a 
particular task. It’s a simple and effective 
technique that can be used to test live websites, 
wireframes and even physical products.

Where first-click testing proves really useful is in 
helping teams get unstuck and progressing design 
decisions.

Idea

Before you run your next marketing campaign, use 
first-click testing to see whether people will click 
on the things you want them to click on. 

Action:  
Host a user interview
What is it?

User interviews are a research technique 
designed to get qualitative information directly 
from users. Typically, interviews involve asking 
people questions related to how they use a 
particular system, their behaviors and their usage 
habits.

The user interview is a popular research method 
for a reason – few other techniques can give you 
the same level of insight in as much detail or as 
quickly.

Idea

Consider hosting around 3-4 user interviews with 
your customers to learn more about the problems 
they’re trying to solve

Try hosting a user interview and use Reframer to 
take notes
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https://www.optimalworkshop.com/reframer/?utm_source=pdf_download&utm_medium=guide&utm_campaign=marketing_ux&utm_content=try-reframer
https://www.optimalworkshop.com/reframer/?utm_source=pdf_download&utm_medium=guide&utm_campaign=marketing_ux&utm_content=try-reframer


Get the right tools you need to build 
a successful research practice.

Try Optimal Workshop for free

www.optimalworkshop.com

https://www.optimalworkshop.com/pricing/?utm_source=pdf_download&utm_medium=e-books&utm_campaign=all&utm_content=try optimal workshop for free
https://www.optimalworkshop.com/?utm_source=pdf_download&utm_medium=guide&utm_campaign=marketing_ux&utm_content=try-card-sorting

